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Q1. Apply the concept of buying decision behavior to recommend how a new brand entering the snack food market should tailor its marketing strategies for consumers exhibiting variety-seeking behavior. Justify your recommendations using relevant consumer behavior theories. (10 Marks)

Ans 1. 
Introduction 

In marketing management, understanding consumer buying behavior is critical for positioning a brand successfully in a competitive market. Consumers differ not only in their preferences but also in the manner in which they make purchase decisions. Snack foods, in particular, belong to a category where consumers often exhibit variety-seeking behavior—a tendency to switch brands not because of dissatisfaction but out of curiosity, novelty, or the desire for change. For a new brand entering this highly competitive sector, such behavior presents both 
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Q2. Analyze how changes in economic conditions, such as inflation or recession, can influence a company’s pricing strategy, and evaluate the steps a company should take to maintain profitability and brand value during such periods. (10 Marks)

Ans 2.

Introduction 
Economic conditions play a critical role in shaping a company’s pricing strategy. Factors such as inflation, recession, or economic stability directly influence consumer purchasing power, demand elasticity, and market competitiveness. During inflation, companies face rising input costs, supply chain disruptions, and reduced disposable income among consumers. In contrast, a recession is marked by declining demand, increased price sensitivity, and heightened pressure to maintain brand loyalty
Q3(A) Design a product mix strategy for a company seeking to expand its market presence by introducing new product lines and variations, while maintaining brand consistency and customer loyalty. (5 Marks)
Ans 3a.
Introduction
In today’s competitive marketplace, companies must continuously innovate their product offerings to sustain growth and capture new segments. A well-designed product mix strategy enables businesses to introduce new product lines, extend existing ones, and differentiate variations while retaining brand consistency and loyalty. By strategically expanding the product portfolio, 

Q3(B)Design a customer value-driven marketing plan for a mid-sized organic snack company facing increased competition from larger firms, ensuring the plan leverages digital marketing, product differentiation, and customer relationship management for long-term success. (5 Marks)
Ans 3b.
Introduction 
In an increasingly competitive market, a mid-sized organic snack company must design a customer value-driven marketing plan that strengthens its position against larger rivals. Customer value creation lies at the heart of sustainable marketing, focusing on delivering superior benefits that exceed consumer expectations. By leveraging digital platforms, differentiating products, and building long-term relationships, the company can enhance brand equity and 








