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Q1.  You are the business head of a FMCG firm, your company has recently launched a new range of beauty products alongside the company has launched a major advertising campaign, Your management is of the opinion that the lack of consumer traction is due to poor advertising by your advertising agency. Would you agree with point of view? How do you establish the facts? Plan a research project.   (10 Marks)
Ans 1.
Introduction
In today's highly competitive Fast-Moving Consumer Goods (FMCG) market, the successful launch of a new product hinges on effective marketing and advertising strategies. As the business head of an FMCG firm that has recently introduced a new range of beauty products, it is crucial to address the management's concern regarding the perceived lack of consumer traction, attributed to potentially poor advertising by the agency. To form an objective view on this issue, it is necessary to conduct a thorough investigation into various factors that might be influencing the 
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Q2. “Marketing is the business”. Prove or disprove this hypothesis by applying the 4 P’s of marketing for Indian Space Research Organization as a business.  (10 Marks)
Ans 2.
Introduction
The hypothesis "Marketing is the business" underscores the integral role of marketing in the success and growth of any organization. This statement posits that marketing, encompassing the strategic planning and execution of product, price, place, and promotion, is not merely a support function but a central component of business operations. To explore this hypothesis, we will apply the 4 P's of marketing—Product, Price, Place, and Promotion—to the Indian Space Research Organization (ISRO), an entity traditionally perceived as a scientific and governmental body rather than a commercial enterprise. By examining ISRO through a marketing lens, we aim to 


Q3. Your company is planning to launch a new range of face creams targeted to men. In a country like India this is category has not performed too well in such scenario:
a. Define the TG and markets you shall target give justifications for your selection, why do you think target grouping so important in market research.  (5 Marks)
Ans 3a.
Introduction
Launching a new range of face creams targeted at men in India presents both challenges and opportunities, given the historically limited success of this category. A critical aspect of this endeavor is identifying the right target group (TG) and markets to ensure the product resonates with potential consumers. This step is essential in market research, as it allows for more precise marketing strategies, efficient resource allocation, and higher chances of product success.
Concept and 

b. Which  sampling  techniques  would  you  use  for  understanding  consumer  needs. Create a 10-question questionnaire to understand consumer needs.   (5 Marks)
Ans 3b.
Introduction
Understanding consumer needs for a new men's face cream line in India necessitates strategic sampling to capture diverse, insightful data across different demographics. Effective sampling techniques will ensure that the feedback and insights gathered are reflective of the target market’s preferences and behaviors. The development of a targeted questionnaire is fundamental in 


