Principles of Marketing
1. “In the modern complex and competitive environment it is crucially important to stay afloat and stay different.” Considering the fact, if you are in business of Haversack bags also known as Bag Packs, identify and discuss the factors that you would consider for creating differentiation in the business? (10 Marks) 
Answer 1.
INTRODUCTION:
Product differentiation: The marketing strategy designed to differentiate the product or service of a company from its competitors is called product differentiation. For making the product differentiation successful, an organization needs to communicate the unique qualities of the product or service. It should also share the difference between the product or service of the company and its competitors. Product differentiation helps in building brand awareness Its Half solved only
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2. M/s. Reliable Incorporates are in the business of Garment Manufacturing. The company is known for its creative and unique designs. The company has local, national and international presence. The product categories of the company comprise of formals, casuals, suits, designer wears and wedding outfits with the brand name as “RI”. M/s. Reliable Incorporates appoints you as a consultant and wants you to guide the company on developing the new product so that the company can be one stop shop solution in garment business. (10 Marks) 
Answer 2.
INTRODUCTION:

New product: A new product is a product that is entirely new to the company but not to the market. It means that the companies have already manufactured the same product, but that company is manufacturing the product for the first time. It is not a copy of a competitor's product, but the main motive is the same. 

New product development: The next step in the product planning process is product 

3. M/s. Reliable Incorporates (as given in question 2) wants you to assist in pricing strategy and ensuring how could it reach to the clients thereby wanting to increase the profitability of the business.

a. “Price is the only factor that generates revenue in marketing mix, while other factors concentrate at cost.” Understanding the fact, list down the different types of pricing strategies and select anyone pricing strategy you advise for the company with reasoning? (5 Marks)

Answer:

INTRODUCTION:
Pricing strategy: The value of a product or service is its price. An organization sets the price of a product or service after specific calculations, understanding, research, and ability to take a risk. Pricing strategy means a strategy based on which a firm decides the price of a product or service, taking into account different factors. These factors are the consumer's ability to pay, market conditions, competitor's price and actions, margins, cost, and account segments. The price set is targeted against the competitor and is for the consumer. Pricing is an essential concept of marketing. It helps an organization to grow and expand its business in the long 

b. “For success of any business organization, the most important factor in marketing mix is Location, Location, Location (Place/Distribution)” Assuming the fact, list down the various methods of channel distribution strategies and advise one such strategy for M/s. Reliable Incorporates with appropriate views? (5 Marks) 
Answer:

INTRODUCTION:

Distribution channel: It is a chain of intermediaries that distribute the product or service to the final user of the product or service. Along with passing on the product or service to the end-user, it also tells a path to the customers to make payment for the product or service. 

