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Q1. You are hired as a consultant by the Service Marketing Institute of India, to give a short talk on the categories of Services so that people can clear their doubts. What aspects and elements would you share as a part of the word (10 Marks) 
Answer 1.
Introduction 
The consumer market involves two types of services – the first is the product segment, and the second is the service segment. Service marketing falls in the service segment of the market. It is a specialized branch of marketing that involves a blend of services, tactics, or strategies to anticipate customer's requirements for the desired product. This gives the product its maximum value and provides satisfaction to the customer as well. Services marketing include four characteristics, namely intangibility, inseparability, variability, and Perishability. Each of the traits has its way of marketing that can be applied 
Q2. As a consumer of a new service, how would you evaluate the service alternatives in the pre purchase stage? Would Product characteristics make a difference? (10 Marks) 
Answer 2.
Introduction

When unsatisfied with its current service or needs a new service, a customer goes through a complicated purchase process. The purchase process usually is very much comprehensive and requires a lot of thought 
Q3. ABC Ltd. is a company which deals with rendering multiple services to various corporate houses in Mumbai 
a. They are losing out to competitors as they are applying the same strategies to low contact and high contact services and are not able to differentiate amongst them. Can you guide them on the same? (5 Marks) 
Answer 3a.
Introduction
Contact services are the services provided by the firm to the consumers. It is an Omnichannel service set up for customer support. Call centers are appointed for handling all the customer queries. Different strategies are applied based on the consumer's needs and the type of service provided to the customer.
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