Services Marketing
June 2021 Examination

1. You are hired as a consultant by a newly set up supermarket in Noida called Spark. Can you guide them about the 4 I’s of Service Marketing and what strategies can them use to overcome the same? (10 Marks) 
Answer 1.
Introduction:
Service marketing is promoting dependent on relationship and worth. It may be used to market a service or a product. With the unmistakable expanding quality of administrations in the worldwide economy, service marketing has become a subject that should be concentrated independently. Marketing services is not the same as showcasing merchandise because of the unique characteristics of services, Its Half solved only
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2. Super JET a private chartered flight company wants to use your help in designing their flower of Service. Can you guide them on the same? (10 Marks) – 
Answer 2.
Introduction:
Service and service quality is turning into the most critical topics inside the establishments and associations that current administrations to their clients, paying little heed to their direction and field of interest. As a rule, services show up as centre administrations which are the essential advantage that a client gets from buying a specific item/service and supplementary services, which are the non-routine services that follow the way toward procuring the item/service. Core services are the focal segment that 
3. XYZ Ltd. is a company which deals with rendering Intellectual Property Rights services to various corporate houses in Mumbai
a. They are losing out to competitors as they are not able to understand customer expectations. Can you guide them on the factors influencing customer expectations and the components of customer expectations? (5 Marks) 
Answer 3a.
Introduction: 
Client expectation incorporates all that a client anticipates from an item, administration or association. Client expectations are made in the clients' personalities, dependent on their encounters and what they have realized, joined with their previous experience and information. Clients have expected basics like 
b. Also, can you guide them that how can they improve the customers service encounter with the help of the servuction system? (5 Marks) 
Answer 3b.
Introduction:
The servuction model is essentially used to represent factors that impact administration experience, including noticeable and invisible factors to the consumer. When a servuction model is done on some random business, it is critical to know its four variables. The four variables are service scape, contact personnel/service 
