Marketing Research
April 2021 Examination

Q1. As a researcher, you need to identify as to how many Supermarket stores in Chennai sell ITC's Ready-to-Dine Gourmet Delight Range. Which non-probabilistic sampling method would you use to complete your research? Also state the reasons behind choosing that method. Also explain as to how you will proceed ahead with choosing the areas / localities in Chennai to conduct your research along with timelines. (10 Marks) 
Answer 1.
Introduction
As the researcher, I have found that many retail stores and supermarket stores in Chennai sell ITC's Ready-to-Dine Gourmet Delight Range. The collection captures the finest Indian cuisine from all corners of the world. These dishes are recreated by ITC Master Chefs using conventional cooking techniques and made available to you in handy Ready-to-Eat stall bags. Here the target audience is will be the working citizens and people living in paying guests and hostel students. The urban population is the primary sample for research. The product fresh and have no preservatives. Preserved Its Half solved only
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Q2. You are the Head of a Market Research Organization. Your FMCG client Hindustan Unilever has recently introduced "Nature Protect," a new type of surface disinfectant owing to Covid-19 pandemic. The FMCG Company wants to understand how customers are reacting to their recently launched product in South India. Draft a Questionnaire containing not more than 20 questions that would succinctly address the query posed by the FMCG client. (10 Marks) 
Answer 2.
Introduction
A drafting questionnaire is a mechanism that an organization can use to understand its customers' products. Doing a questionnaire before beginning a brand means you're going to see what consumers require and oblige. Also, help build and design what the researcher's doing—so that businesses shouldn't forget the value of 
Q3.You have been recently appointed as a "New Product Development" Head for Patanjali India. You have been asked to develop 2 new innovative products namely Hand Sanitizer & Vegetable & Fruits Cleaning Liquid Solution as part of their product portfolio. 
a. Explain the process in detail to arrive at the creation of your 2 new products (5 Marks) 
Answer 3a.
Introduction
The product portfolio is a selection of all the goods presented by the organization. It may be candid, consist of single merchandise, or multiple, diversified merchandise lines. This analysis helps prepare product 
