MARKETING MANAGEMENT
April 2021 Examination

Ques 1. As a marketing consultant, you need to highlight any emerging Demographic Trend either in Urban or in Rural India during Covid-19 pandemic. How should FMCG companies such as Hindustan Unilever take advantage of this trend & make changes to their advertising or new product development strategies?

Ans 1.
Introduction
We know that due to COVID 19, many companies faced a massive loss in their development, progress, etc. Hindustan Unilever is one of them. Before COVID19, this company was one of the finest companies in India, there was a massive increase in their selling exporting importing in everything, but after this pandemic, their business falls very severely because of lack of workers and the rules and regulations, which has been created by the prime minister. There was a complete lockdown for more than one Its Half solved only
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Ques 2. Staples is a US based office stationery brand that is planning to enter India. As a Marketing Consultant suggest & describe atleast 1 innovative way of reaching out to Staples’ B2B potential customer base in India. Name any 5 potential B2B customer segments for Staples in India.
Ans 2.
Introduction
Marketing is said to be the art of business exchange or an activity that a company undertakes to promote buying and selling, keeping in mind the customer's needs and wants and satisfy them more effectively than its competitors. It is a work of creativity, and the practice of marketing can be seen as a creative industry, which includes advertising, distribution, and selling. Marketing attracts customers and incorporates them with knowledge gained by studying the management and exchange relationships. It is one of the primary components of business management and commerce that affects 
Ques 3. India has registered the second highest Covid-19 case load in the whole world. This has led to a massive fall in Inbound tourism for India from overseas travellers. As a Marketing Consultant to Ministry of Tourism, Govt of India, suggest the following: - 

a. Build an advertising campaign on TV, Radio & Print Medium to attract foreign tourists back to India. Highlight the key communication messages that you will use.

b. Which social media platforms will you choose to use? Suggest atleast 2 such platforms & describe your innovative initiatives?

Ans 3a.
Introduction
The biggest issue of 2020 is the disease COVID – 19, which spread all over the world. India has been poorly affected for the last few months. Tourism is famous in India's states, which helps grow the economy, which is poorly affected due to this dangerous disease that has affected the world.
Concept and analysis
People could go on a trip due to COVID-19
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