Integrated Marketing Communication
April 2021 Examination

Q1. Hamdard Laboratories (Medicine Division) has launched a mobile health van initiative to offer free health consultation and Unani products. If you were the Chief Marketing Officer of this novel initiative what advertising research you and your team would have conducted? What would be the possible outcomes of the research to maximize the reach? Clearly identify the target audience. (10 Marks) 
Ans 1.
Introduction
Advertising research is a systematic method of marketing research led to advance the effectiveness of advertising. Advertising research is comprehensive research led to understanding how consumers answer to a special ad or advertising drive. An in-depth analysis of a single issue shows a successful and meaningful initiative. In marketing analysis, an advertising Its Half solved only
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Q2. How would a marketer apply 5M’s of advertising & DAGMAR model to Junglee Rummy India’s most trusted online rummy platform which boasts of projected user base of more than 20 million (10 Marks) 
Ans 2.
Introduction
When we hear marketing, we have an idea of advertisements in our heads. Although various other strategies are available for marketing goods or business, advertising is a key promotional feature. 
When designing an advertisement campaign, it often analyzes the target group and understands the consumer's motives. After that, make the five big decisions on producing the promotional campaign 
Q3. Prepare an Integrated Marketing Communication Plan for ITC’s Fiama Gel Bars’ 
a. Identify the target audience and the various mediums of advertising. (5 Marks) 
Ans 3a.
Introduction
Advertising is considered a medium of selling various products and services. It includes getting the idea of selling these services in one go. Advertising needs an effective order of plans to schedule the product launch at the particular point in time. When a business requires different 
b. How much advertising budget would your marketing team allocate to the various medium? Justify the same. How would you measure the efficacy of the campaign?  (5 Marks) 
Ans 3b.
Introduction
As the advertising world is waiting for more products to enter, companies are searching for various budget optimization plans to be incorporated. Fiama gel bars come in FMCG products, which needs to be 
